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Abstract:

This research aims to introduce design guidelines for the improvement of public
areas in Yaowarat old market. It was conducted by studying the physical features of the
areas, the economic and social activities, problems and the anticipated changes in those
areas. The data were used to draw up guidelines for improving these areas. It was found that
these areas were used for many purposes including for commercial activities, religious
activities and recreational activities. At least two or more activities were carried out in the
same area. The main role of the public areas in Yaowarat was to be the center of food and
trade in Chinese products. When the data from the field survey and the analysis was
combined, the specific characteristics of each locale in those areas could be determined; as
a result, the proper guidelines for their improvement could be developed. As a whole, the
improvement covers 4 main aspects: 1) the public areas, 2) the route system, 3) the
buildings and 4) the public utilities. As for the first aspect, the use of the public areas should
be systematic and can be extended to the nearby areas and the common areas should be
used to their maximum potential in line with their roles. In terms of the second aspect, the
focus of the improvement should be on the walkways supplemented by public
transportation and the routes for transporting goods should be rearranged. Regarding the
third aspect, religious buildings and some of the row-houses with specific traditional styles
should be preserved and new buildings should be built to replace some of the old
buildings. With regard to the fourth aspect, a new plan for the public utilities should be
drawn up to suit each locale. In addition, fundamental practical guidelines are suggested in
this study. They outline steps for improvement and a summary of issues useful for further

studies and further improvement of the Yaowarat area.
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